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1) International Telecommunication Union, 2022, Measuring Digital Development: Facts and

Figures 2022: see https://www.itu.int/itu-d/reports/statistics/2022/11/24/ff22-internet-use.
2) Tencent, Apple, Alibaba, Microsoft, Alphabet, Amazon and Meta. Market capitalization
estimates were calculated by multiplying share number and price (as at 30 December
2022) listed on Yahoo Finance (https://finance.yahoo.com/).
https://gs.statcounter.com/search-engine-market-share.
https://gs.statcounter.com/social-media-stats/all/worldwide/2022.
https://www.statista.com/topics/4827/online-marketplaces/#topicHeader__wrapper.

European Commission, Expert Group for the Observatory on the Online Platform
Economy, 2021, Final report: Uncovering blindspots in the policy debate on platform
power.
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8) Poell T, Nieborg D and Van Dijck ], Platformisation, 8(4) Internet Policy Review, 1(2019).

9) UNCTADS} =A] AYIA 0_3,/3 AMlE](the Centre for International Governance Innovation)’} &
=oa zRASH Ayl dad-Z29 OxE AR Algo] A AH|AIS0] 22 Alg] EExoa ol &
giolo 2 AlZolut AB|AES LOistE AL AHA|StE 9tk stcd. Centre for International
Governance Innovation—Ipsos, 2017, Global survey on Internet security and trust,
available
at https://www.cigionline.org/cigi-ipsos-global-survey-internet-security-and-trust.

10) Ibid., 2019, Global survey on Internet security and trust. https://unctad.org/presse
material/jointly-released-cigi-ipsos-internet-society-and-unctad.
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21) o]21 A0 AF&HAI= 53 4 At Nency pelosi, “Unwarranted, concentrated economic
power in the hands of a few is dangerous to democracy, especially when digital platforms
control content. The era of self-regulation is over,” Twitter, June 3, 2019.

22) Berlin, Isaiah, The crooked timber of humanity: Chapters In the History of Ideas, Ed.
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30) OHCHR, Addressing Business Model Related Human Rights Risks: A B-Tech Foundational
Paper, July 2020,
www.ohchr.org/Documents/Issues/Business/B-Tech/B_Tech_Foundational _Paper.pdf.
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At AlZ 89 AME w93 (Commission on Trade in Goods and Services, and
Commodities), &At7|=, A A Y3 (commission on Investment, Technology and Related
Financial Issues), 7|97449 &A1 9 A9 YU3](commission on Enterprise, Business
Facilitation and Development)?] 37} {437} 9o, 7 dho] ZHAH AHAIEHSH 2 A
(Consumer Protection Law and Policy)o] &3t A-2713]9] 5 10719 7‘<j—‘._—7}ﬂ_17} 9t

32) TD/B/C.1/CPLP/34,

33) TD/B/C.I/CPLP/34, para. 57.
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34) A/RES/70/186, annex, para. 63.

35) UNCTAD, 2021, Impacts of the COVID-19 pandemic on trade in the digital economy,
Technical note.

36) UNCTAD, 2022, COVID-19 boost to e-commerce sustained into 2021, new UNCTAD
figures show, 25 April.

37) UNCTAD, 2019, Digital Economy Report 2019: Value Creation and Capture - Implications
for Developing Countries (United Nations publication, Sales No. E.19.11.D.17, Geneva).

38) A/RES/70/186, fourteenth preambular paragraph.
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& &5t o 228 A F stuE FAHde. 53] documentell= “FA S

l

39) TD/B/C.I/CPLP/32, chap. 1.

40) Argentina, Armenia, Australia, Azerbaijan, Bahrain, Bosnia and Herzegovina, Brazil,
Bulgaria, Canada, Hong Kong (China), Colombia, El Salvador, Eswatini, Georgia, Japan,
Kenya, Latvia, Mauritius, Mexico, Morocco, Myanmar, Nigeria, Panama, Paraguay, Peru,
Philippines, Poland, Portugal, Spain, South Africa, Switzerland, Tunisia, Turkiye, United
States of America, Uzbekistan and Zambia. TJsrgl= I3tE]X] oForCh

41) the West Africa Economic and Monetary Union and the East African Community
Competition Authority.

42) Consumer Unity and Trust Society, International Network for Corporate Social
Responsibility (Nigeria), Mumbai Grahak Panchayat-India and Noble Institution for
Environmental Peace.

43) AH|X} B35 5 25t X[l (the United Nations guidelines for consumer protection)of] 95 Hil
€ vio} Zol, SUAL st A9 WA YAl £4 )5S 2geha auiet |0l Ay
XApoA] Rplo) Waleh o188 @n Q] Selsy] 98l JE AulAk w5 AHS ARsjof o]

=oltt.

44) UNCTAD ARR=-2 20179 AI2AF &7t 1§ QoA AAMVIAZ A9 AvAL B5of st 947
J&8 4%8itk. TD/B/C.1/CPLP/9 and TD/B/C.I/CPLP/32.

5) TD/B/C.I/CPLP/34.

6) TD/B/C.I/CPLP/7.

7) TD/B/C.1/CPLP/12.

48) TD/B/C.I/CPLP/11.

9) TD/B/C.I/CPLP/17.
0) TD/RBP/CONF.9/4.
) TD/B/C.I/CPLP/29.
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52) TD/541/Add.2, para. 56.

53) Organisation for Economic Co-operation and Development, 2022, The role of online
marketplaces in protecting and empowering consumers: Country and business survey
findings, OECD Digital Economy Papers, No. 329, OECD Publishing, Paris.

54) Hong Kong (China), Mexico and Peru.

55) Australia, India, Mexico and Switzerland.

56) Australia, Peru, European Union and OECD.

57) 33= YRE ZWE 79| 20194d%, 2020-2021¥ A Ty Au]A 2ol x]&4AQ1 x|
AL Aula 29 5 HAE S0 digt Al 295 ARSI

58) "sld Ao dAE ZAEFW WY £ AB[AF B FAl= BAPUIMee Aol Hig 85
o},

59) Organisation for Economic Co-operation and Development, 2022, The role of online
marketplaces in protecting and empowering consumers: Country and business survey
findings, OECD Digital Economy Papers, No. 329, OECD Publishing, Paris.
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0) A/RES/70/186, annex, para. 5 (f).

1) A/RES/70/186, annex, para. 14 (b).

2) 4 A/RES/70/186, annex, para. 14 (c).
63) A/RES/70/186, annex, para. 14 (d).

4) UNCTAD, 2020, The COVID-19 crisis: Accentuating the need to bridge digital divides.
)

https://unctad.org/topic/competition-and-consumer-protection/consumer-protection-map.
66) Argentina, India, Mauritius, Turkiye and Zambia <.
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20163, =A] AnAr Hs 9 33 YEY Athe International Consumer Protection

and Enforcement Network, ICPEN)= 28?1 2lfF € 23, & AR YA, Ed o]

d, tAEH % AL AEFAA iz Al 7HA dA ARES LEFHT0

20183 =4 =3} 7]7t(the International Organization for Standardization, 10S)&

‘LE MR AHAE - £, 24 2 3 U 93 9 a7 0lg= AE

9o BFS LHEFYTHISO 20488:2018). dFAITE, 2021d FAX| o] =, 2020890 &
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rlr
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zale, el BYREAA FUskE 2HF 9 £FFA MzUs BY A
2 2Eg, eeel BUFA FEsts el tel FY 2EAS AT

Q) Fast il FES A% =9

67) OECD, 2017, Trust in peer platform markets: Consumer survey findings, OECD Digital
Economy Papers No. 263, pp. 38-43.

68) OECD, 2016, Protecting consumers in peer platform markets: Exploring the issues, OECD
Digital Economy Papers No. 253, p. 10. “Peer Z3EZ2 7|& E= APAHS A|Z5t= Al 5Aret o]
£ Q7ohe AYAF REoA MUAE AlEFche YU Ev AXlo] ARl ALY of "o &§H

69) Ibid.

70) https://icpen.org/sites/default/files/2017-06/ICPEN-ORE®
Guidelines%20for%20Review%20Administrators-JUN2016.pdf.

71) https://www.fakespot.com/2021holidayreport.

72) France, General Directorate for Competition Policy, Consumer Affairs and Fraud Control,
2022, Avis en ligne : Attention aux faux commentaires !

73) India, 2022, Online consumer reviews principles and requirements for their collection
moderation and publication (IS 19000:2022).

74) UNCTAD, 2021, Competition and Consumer Protection Policies for Inclusive Development
in the Digital Era (United Nations publication, Geneva).

75) TD/B/C.I/CPLP/34, para. 19.
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76) TD/B/C.I/CPLP/34, para. 20.

77) Australia, Australian Competition and Consumer Commission, 2022, ACCC calls for new
competition and consumer laws for digital platforms, 11 November.

78) El Ceo, 2022, Consumers go against travel agency and influencers, file complaint with
Federal Consumer Protection Agency for 1.8 Mex$,
https: elceo.com negocios consumidoressts
van-vs-agencia-de-viajes-e-influencers-meten-queja-ante-profeco-por-1-8-mdp

79) International Consumer Protection and Enforcement Network, 2016, Online reviews and
endorsements: [PCEN guidelines for digital influencers.

80) Colombia, Superintendency of Industry and Trade, 2020, Guide to Good Practice in
Advertising through Influencers.

81) Peru, National Consumer Protection Authority, 2019, Guide to Advertising for
Influencers.

82) TD/B/C.1/CPLP/34, para. 20.

83) United States of America, Federal Trade Commission, 2019, Disclosures 101 for social
media influencers.

84) TD/B/C.I/CPLP/34, para. 20.

85) https://www.bakom.admin.ch/bakom/en/homepage/digitals
switzerland-and-internet/digital-communication/social-media.html.
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T} .89)
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B, @4 % Y 9 HPUTHO o] Y eyl PF A AL HAS]

gZ 35 st AxPA, #5494 2 AmgAY 2F F5 AFE Btk
o, 228 AFo] Ae|EdA AujE uf er]m s FHF TR G AFS
v FASoF It E=AJTID  FFopAol =7F A%(the Association of
Southeast Asian Nations, ASAN)92, #3% <A3H(the European Union, EU)9),
OECD(the Organisation for Economic Co-operation and Development) 2 ©]j= &
3](the Organization of American States, OAS)%)= Y3 WA A Fol gk &2t
Qb A ¢ gEFs AT 289 FHES &Fst Ao
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6) TD/RBP/CONF.9/9.

7) TD/B/C.1/CPLP/28.

8) TD/B/C.I/CPLP/12.

9) https://www.oecd.org/digital/consumer/put-product-safety-first/.
0) TD/B/C.1/CPLP/34, para. 27.

91) TD/B/C.1/CPLP/34, para. 27.

2) https://aseanconsumer.org/product-alert.

3) https://ec.europa.eu/safety-gate-alerts/screen/webReport.

4) https://globalrecalls.oecd.org/.

5) https://www.oas.org/en/sedi/ddse/pages/index-6.asp.

6) Consumers International, 2021, Guidelines for online product safety.
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3. Hl°]¥ XR.&(Data protection)
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&S gt ZHEFLS A¥IEE AFsta A fal deldHd oE3it. 1E
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97) Australia, Australian Competition and Consumer Commission, 2021, Australian product
safety pledge.

98) European Commission, 2021, Product safety pledge.

99) OECD, 2021, Communiqué on product safety pledges.

100) OECD, 2022, Policy guidance on consumer product safety pledges, OECD Digital
Economy Papers No. 325.

101) Consumers International, 2021.

102) Organisation for Economic Co-operation and Development, 2022, The role of online
marketplaces in protecting and empowering consumers: Country and business survey
findings, OECD Digital Economy Papers, No. 329, OECD Publishing, Paris.

103) OECD, 2019, An Introduction to Online Platforms and Their Role in the Digital
Transformation, OECD Publishing, Paris.
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